
How to approach the media with your story 

Below are some proven methods for generating media interest. It often takes 

some friendly follow-up and persistence to break through the clutter in a 

newsroom. Your biggest strength is your passion and enthusiasm for – and 

accurate knowledge of – the importance of raising funds and awareness for 

desmoid tumor research. 

 

1. Know your local reporters. 

As with any form of communications, know your audience. Before you send a 

pitch letter, press release, or pick up the phone, compile an accurate media 

list. Find the names of editors and reporters who report on related topics, such 

as community, health, or science-related topics. In other words, find out their 

beat. You can often find their contact information (phone/email) and 

instructions for submitting a story idea to the publication as well.  

 

Here are some reporters most likely to cover your story:  

Daily newspapers – Features Editor, Calendar Editor (if you’re organizing an 
event), Health Reporter, Metro Desk  

Weekly newspapers – Features Editor, Calendar Editor (if you’re organizing an 
event), Health Reporter, Metro Desk  

Television stations – Assignment Desk, News Desk or Health Reporter  

Radio news station – News Desk 

 

2. Reach out... and follow up. 

Media staff can be busy, so if they don’t get back to you, it’s probably because 

they are following other leads and other stories. It doesn’t mean that yours 

isn’t important. 
 

3. Tell your story. 

A “pitch” is used to make an editor or a reporter sit up and take an interest in 
your story. It can take the form of a one-page letter or a phone call. The two 

most important things to remember are to keep it brief (it’s a teaser) and give 

them a compelling reason why they should cover your story. For instance, 

why would your event or your personal story be of interest to their readers or 

viewers? Why are you hosting a fundraising event? If you are organizing an 

event, at the end of the letter or conversation, offer to send them more 

information about the event. 


